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Tom tat

Nghién cieu da thuc nghiém mé hinh C-COSMO cua Riefler & cong sw (2012) do lwong khai
niém chii nghia hwéng ngoai ciia nguwoi tiéu ding trén dir liéu thu thdp tir hai mau dai dién
nguoi tiéu ding tai thanh pho Ho Chi Minh va Ha Ngi, sir dung mé hinh cdu triic tuyén tinh
SEM trong phan tich. Két qua hai lan phan tich dinh heong dé cung cap bang chirng két lugn
mé hinh do leong khdi niém chii nghia hwéng ngoai ciia ngudi tiéu ding Viét Nam dat yéu cau
vé dg tin cdy, gid tri hoi tu, gid tri phdn biét, va c6 tinh tong qudat héa. Nghién ciru con phat
hién rang néu mét nguoi tiéu ding cé thdi d¢ chii nghia hwéng ngoai manh mé, ho sé danh
gid cao hang ngoai; nhung dira trén so sanh vé chat lwong gitta hang héa néi so véi hang héa
ngoaqi trong tinh hinh hién tai, ho sé gia tang tiéu dung hang ngi. Nghién ciru dong gop khong
chi cho linh viee marketing, ma con ca vin héa, xa héi, con ngudi... ¢é lién quan dén thuyét
Ban sdc xa hoi.

Tiur khéa: Chu nghia huéng ngoai, ngudi ti€u dung, tiéu dung hang ndi, danh gia hang ngoai.
Ma JEL: Z13, F52, M00

Vietnamese consumer cosmopolitanism measurement model in the period of international
integration

Abstract:

The research has developed empirically the C-COSMO measurement model (Riefler et al.,
2012) for the construct of consumer cosmopolitanism, verifying on data collected from two
representative samples of consumers in Ho Chi Minh and Hanoi, respectively, using structural
equation modeling (SEM). The results affirmed that the construct of Vietnamese consumer
cosmopolitanism met the requirements of Reliability, Convergent validity, Discriminant
validity, and can be generalized. The study found that if a Vietnamese consumer had strong
attitude of cosmopolitanism, they would appreciate foreign products, but basing on their
quality comparison between domestic products and foreign products they would increase
their domestic consumption. The research results contribute not only to academic marketing
research, but also to cultural, social and human research which is related to the social identity
theory.

Keywords: Cosmopolitanism,; consumer, domestic consumption; foreign product judgment.
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1. Giéi thi€u nghién ctru

Trong thi truong toan ciu hoa ngay cang lan rong, nguoi tiéu dung co6 thé d& dang mua cac san pham va
dich vy tr nuéc ngoai. Bén canh do6, hau hét cac quoc gia déu mo ctra voi the gioi, tao diéu kién cho nguoi
tiéu dung dugc tiép xuc voi nhip song toan cau va van hoa cua nhiéu quoc gia khac nhau giup gia tang su
cO1 mé va nhan thirc xa hdi ctia ho (Nijssen & Douglas, 2008) khién nguoi tiéu dung c6 nhin nhan va thai
d6 khac nhau ve chinh dat nuéc minh (Kosterman & Feshbach, 1989) hoac véi cac nudc khac néi chung
(Shimp & Sharma, 1987; Suh & Kwon, 2002). Hai hién tugng song song nay da tao ra dong luc thuc day
cac nha nghién ctru marketing tap trung di€u tra thai do cua nguoi ti€u dung doi véi san pham va dich vy
ca trong nudc va ngoai nudc cling nhu tac dong cta thai do dé doi voi hanh vi mua hang va lya chon san
pham cua ho.

Trong bdi canh do, cac nha nghién ctru qudc té da dit mbi quan tim vao giai thich sy wa chudéng mua san
pham trong nudc hodc su wa chudéng/chong doi mua hang nudc ngoai cua nguoi tiéu dung bang cach dicu
tra tdic dong cia cac bién so6 nguyén nhan nhu long yéu nudc cua nguoi tiéu dung, sy thu dich cua nguoi
tiéu dung, cht nghia vi chung ctia nguoi tiéu dung, hoac chi nghia hudng ngoai ciia nguoi tiéu dung. Trong
boi cénh chung nay, tai Viét Nam , cac nghién ctru thuc nghiém v€ chu nghia hudng ngoai cua nguoi ti€u
dung van con khan hiém, n6i bat ch1 ¢6 cong trinh ciia Cao Qudc Viét (2015) hay Chu Nguyén Mong Ngoc
& cong su (2018), tuy c6 tham khao do ludng khai niém nay tir cac thang do qudc té nhu:ng su tham khao
van kha don gian, do d6 khai niém xtig dang dugc nghién ctru mot cach ky ludng hon trén dbi tuong nguoi
tiéu dung Viét Nam.

Tac gia chi thuc hién nghién ctru trong pham vi nguoi tiéu dung song tai thanh thi cua Viét Nam vi Riefler
& Diamantopoulos (2009) phat hién ra rang nhiing ngu0’1 tiéu dung cu tru tai d6 thi c6 tinh hudng ngoai
manh horn nhitng ngudi sdng & ndng thon vi ho duoc tiép xic voi cac ngudn luc, san pham, va thuong hiéu
qudc té t6t hon.

2. Co s Iy thuyét va mé hinh nghién ciru

2.1. Dinh nghia chu nghia hwong ngoai va chu nghia hwong ngoai ngwoi tiéu diung

Céc tai liéu x4 hoi hoc thé ky 20 xem nhitng ngudi c6 cht nghia huéng ngoai 1a ngudi tu dinh huéng minh
bén ngoai cong dong chur khong chi bi anh hudng badi cac truyen thong va céc gia tri dia phuong (Merton,
1957). Trong linh vuc marketing, Riefler & cong su (2012) xac dinh chi nghia hudng ngoai nguoi ti€u dung
nhu 1a mdt khai niém hai cap ba khia canh ma nam bat dén mtc do nao cac van deé sau ciia nguoi tiu dung
(1) thé hién su coi mo d6i véi nu:oc ngoal va nén Van hoa ngoai, (2) danh gia cao su da dang c6 dugc do su
san c6 ctia cac san pham tir ngudn gbe vin hoa qudc gia khac nhau va (3) c6 thai do tich cuc dbi voi viee
tiéu thu san pham tr nude ngoai. Ho cling xac dinh ban chit mdi khia canh cta khai niém cha nghia hudéng
ngoai nguoi tiéu dung nhu sau:

Tuw tuwéng céi mo: 1a khuynh hudng khach quan d6i v6i cac qudc gia va nén vin hoa khac nhu thé hién su
quan tdm dén viéc trai nghiém cac biéu hién xac thyc cua ho.

Su ddnh gid cao tinh da dang: 1a khuynh hudng tich cuc d6i v6i sy da dang dugc cung cip boi su sin co
cua hang hod va dich vu tir cac quoc gia hodc nén van hoa khac.

Tiéu dung vuot bién gici: mot dinh hudng tich cuc ddi voi viée tiéu thu hang hoa va dich vu tir nudc
ngoai.

2.2 Tong quan vé cdc Thang do chii nghia hwéng ngoai ngwoi tiéu ding hién cé trong cdc tai liéu
nghién ciru marketing

2.2.1. Thang do CYMYC (Cannon, Yoon, McGowan, & Yaprak's cosmopolitanism scale)

Cannon & cong sy (1994) da thao tac hoa khai niém chu nghia hudng ngoai ngudi tiéu ding va phat trién
bd thang do cho nd, dat tén la CYMYC. Mac du sau do c6 cac cong trinh nghién ctru nham muc dich lam
sang to ban chat cia CYMYC, nhung cac tai liéu marketing thuc nghiém trong giai doan d6 da khéng chap
nhén rong rai thang do nay do phé phan thang do c6 gié tri ndi dung mo ho, cac chiéu khong 6n dinh, tinh
nhét quan ndi bo thap va tinh gia tri ¢6 van d& (Riefler & Diamantopoulos, 2009).

2.2.2. Thang do COS (Cosmopolitanism scale)

Cleveland & cong sy (2009) xay dung thang do chu nghia huéng ngoal ngum tiéu dung don khia canh
duogc p dung trong nghién ctru xuyén qudc gia, dit tén 1a COS, ma nam bat phan 16n y tudng su cdi md vé
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van hod twong tng véi khia canh Tu tudng cdi mé do Riefler & cong su (2012) d& nghi.

2.2.3. Thang do C- COSMO (Consumer Cosmopolitanism scale)

Riefler & cong su (2012) da tdng hop cac quan diém do ludng vé chu nghia huéng ngoai theo cac truong
phai khac nhau tir xa hdi hoc dén khoa hoc chinh tri hay marketing va phat trién tir cong trinh ctia Riefler &
Diamantopoulos (2009) dé xac dinh thang do C-COSMO hai cap v6i ba khia canh cip mét, la: Tu tuong coi
m¢, Panh gia cao tinh da dang va Tiéu dung vuot bién gidi. Riefler & cdng sy (2012) ciing tién hanh cac
kiém tra d¢ tin cay, tinh hop 1€ va tinh 6n dinh xuyén quoc gia dé tim bang chung sy dung dan vé mat tam
ly cta thang do C-COSMO. Tu két qua nghién ctru, ho két luan thang do C-COSMO cung cap mdt cong cu
do luong hop 1y, dang tin cdy va co gia tri, cd thé dugc sir dung cho ca muc dich kiém tra 1y thuyét va nhén
dién thyuc t€ nhiing ngudi ti€u dung mang chu nghia hudng ngoai.

2.3. Cic gid thuyét nghién ciru

2.3.1. Cdu triic thang do chii nghia huéng ngoai nguoi tiéu ding

Cudi cong trinh cua minh, Riefler & cong su (2012) cling néu lén sy can thiét phai x&c nhan gia tri da van
hoa cua thang do C-COSMO nén tac gia d¢ xuat gia thuyéet nghién clru thur nhat:

H,: thang do khai ni¢ém chu nghia huéng ngoai nguoi tiéu dung tai VN la mot khai niém hai cap v6i ba
khia canh bac nhat la: tu tudng c61 mo; sy danh gia cao tinh da dang; va tiéu dung vuot bién gidi.

2.3.2. Méi quan hé giita chii nghia hwéng ngoai nguoi tiéu ding véi sy danh gia hang ngoai ciia ho

Chu nghia huéng ngoai ngudi tiéu ding co lién quan dén mdi quan hé v4i nhom ngoai, ma dic trung boi
su cdi md voi cac quoc gia va san pham cua nude ngoai (Riefler & Diamantopoulos, 2009) nén chung duoc
chirng minh 1a quan h¢ tich cyc 1én danh gia san pham ngoai (Zeugner-Roth & cong su, 2015). Do @6, tac
gia gid thuyeét rang, tac dong twong doi cua chu nghia huéng ngoai nguoi tiéu dung 1én danh gia san pham
ngoai la thuén chicu, cu the:

H,: Chu nghia huéng ngoai nguoi ti€u dung lam gia tang danh gia tot cua ho v€ san pham ngoai nhap.

2.3.3. Moi quan hé giita sy danh gia hang ngoai va hanh vi tiéu dung hang noi

Theo Nguyen & cong su (2008) y dinh mua san phdm dia phuong cta ngudi tiéu dung s& bi giam boi su
danh gia cua ho vé san pham nudc ngoai, tir d6 tac gia gia thuyét:

H,: su danh gia tich cyc hang ngoai cua nguoi ti€u dung lam giam hanh vi tiéu dung hang noi cua ho.

2.3.4. Moi quan hé giita chu nghia hudng ngogi voi hanh vi tiéu dung hang ngi

Zeugner-Roth & cong sy (2015) lap luan rang dbi véi nguoi tiéu dung hudng ngoai, qudc gia ciia ho va
cac san pham cia nod cé theé 1a tiéu chuan so sanh khi ho tuong tac voi nudc ngoai va thir cac phong tuc va
san pham moi (Thompson & Tambyah, 1999) nén tac dong ctia chu nghia hudng ngoai nguoi tiéu dung doi
v6i hanh vi xét doan chat lugng va ti€u dung hang trong nudc nén la moi quan h¢ tich cuc mac du c6 thé
tuong doi khiém ton. Tir d6 tac gia dé xuat gia thuyet H,:

H, : Chu nghia hudéng ngoai nguoi tiéu dung lam gia ting hanh vi tiu dung hang trong nude cta ho.

Hinh 1: M6 hinh nghién ciru

Tu twdng cod1 mo

chu nghia
hudng ngoai Tiéu dung
nguoi tiéu hang néi

Dbanh gia cao tinh da dang dung

Danh gia

Tiéu dung vuot bién gidi hang ngoai
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2.4. M6 hinh nghién ciweu (Hinh 1)

3. Phuong phap nghién ciru

3.1. Do lwong cdc khdi niém

Tac gia ap dung do Iuong khai niém ti€u thy hang ndi trong cong trinh ctia Granzin & Painter (2001)
cu thé hoa cho san pham banh quy hdp gidy. Thang do chu nghia hudng ngoai nguoi ti€u dung tham khao
nguyén van tr C-COSMO cua Riefler & cong sy (2012) voi 12 phat bi€u chia d€u cho ba khia canh cia
thang do, moi khia canh cau tao boi 04 phat biéu, lan luot 1a Tu tudng mdi mé (TTCMo), Banh gié cao tinh
da dang (BGCTDD) va Tiéu dung vugt bién gidi (TDVBG). Ve danh gia chat lugng hang hoa, theo Klein
& cong su (1998) khi danh gia sdn pham nguoi ti€u dung xem xét cac thudc tinh sau: tay nghé nha san xuat,
cong nghé san xuat, chat lugng, do tin cdy, thiet ké va sy dang gia dong tién ctia san pham (gia tri ma nguoi
st dung nhan duogc so voi gia tién).

Tir cac ngudn tham khao, tac gia viét lai noi dung cac phat biéu cua cac thang, do sau d6 hoan chinh
chung dya trén két qua thao ludn nhém voi 12 nha nghién ctru cong tac tai Vién khoa hoc xa hgi viing Nam
bd. Ngoai viéc danh gia gia tri ndi dung cua céc thang do khai niém, cac thanh vién ctia nhom thao ludn con
diéu chinh tir ngir trong cac phat biéu ctia cac thang do cho phu hop véi cach dién dat cuia nguoi Viét Nam.
Dua trén ket qua thao luan, tac gia xay dung ban cau hoi nhap dé thu thap dit liéu bang thang do kiéu Likert
5 diém voi 1 dai dién cho hoan toan khong dong y va 5 dai dién cho hoan toan dong y. Sau do, tac gia dung
ban cau hoi nhap phong van thtr 04 nguoi ti€u dung. Sau qua trinh nady, ban cau héi nhap hoan chinh dugc
chuyén thanh ban cau hoi phong van chinh thirc.

3.2. Thii tyc ldy mdu

Mau ctia hai lan nghién ciru duoc 1dy ngiu nhién tir 300 nguoi tiéu ding tai thanh phé H6 Chi Minh va
300 ngudi tai Ha Ngi. Quy trinh chon mau ngau nhién duge tién hanh tuong ty & ca hai noi. T4c gid 4p dung
cach chon mau cua Diéu tra Bién dong dan so va ké hoach hoa gia dinh Viét Nam 2017 do Téng cuc Thong
ké thyc hién. Tur danh sach cac dia ban diéu tra ctia cudc dicu tra nay, dia ban diéu tra ttng vdi cac quan ndi
thanh duoc chon ngﬁu nhién. Sau do, tir sach ho gia dinh cua cac dia ban dicu tra chon ra mau hé thong ra
cac ho. Tong s luong hd dugc chon trén timg dia ban di€u tra cong lai dat du 300 ho nhu ¢& mau du kién.
Hai giai doan nay déu dugc can bd Cuc Thong ké Ha Noi ho trg. Két qua chon mau thé hién dang bang danh
sach dia chi cua timg ho gia dinh. Cin cir trén dia chi ndy, phong van vién tiép cin dé phong van ngiu nhién
mot doi tuong nguoi ti€u dung trong ho 1a nguoi trudng thanh, cé thu nhap, chu dong quyéet dinh mua sam.

3.3. Thong ké mé ta

Vé nghé nghiép, tai Ha Noi, ngudi tra 10i phan 16n 1a nhan vién van phong hodc can bd cong chirc nha
nude. Tai thanh phd HO6 Chi Minh, phan dong nguoi tra 101 1a nhan vién van phong hoac budn ban kinh
doanh. Ho tap trung & do tudi tir 23-40. Cac s6 liéu thong ké khac vé cac dic diém cua hai mau dit liéu dugc
tom lugc tai Bang 1.

3.4. Quy trinh Phdn tich dinh lwong trong nghién ciu

3.4.1. Danh gia so bo thang do

Tac gia loai cac muc hoi khong phu hop khi chung ¢6 hé s6 tuong quan bién téng dudi 0,3; va tiéu chuin

Bing 1. Cac diic diém ciia miu nghién ciru

Tai Thanh pho H6 Chi Minh Tai Ha Noi

SO nam Thu nhap ho SO nam Thu nhap ho

dihoc | (triéu VND/thang) di hoc (triéu VND/thang)

Mean 11,6 18,5 14,1 13,9
Median 12 15 15 12
Mode 12 20 16 10
Minimum 0 2.5 2 1
Maximum 23 83 21 80

Nguon: tac gia tong hop tir so liéu phan mém cung cap.
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Bang 2. S0 liéu thong ké danh gi4 md hinh do lwong khai niém chii nghia hwéng ngoai ngudi tiéu ding

Ma bién Néi dung ciu phat biéu Nghién ciru tai Tp HCM Nghién ctru tai Ha Nji
Alpha Alpha | Twong | FL FL Alpha | Alpha | Tuong FL FL
lac dau | loai quan bien | cua cua lac loai quan cua cua
bién tong EFA CFA | dau bién bién tong | EFA CFA
Tu twéng céi mé (TTCMo)
CNHN2.1 | Khi du lich dén mot noi, t6i cé ging tim hiéu | 0,827 0,893
van hda va truyén thong dia phuong & dé 0,837 | 0,520 0,549 0,560 0894 0.674 0,658 | 0,710
CNHN2.2 | Tai thich gip g& nhitng ngudi dén tir nhiéu
quéc gia khac nhau 0,735 | 0,750 0,863 | 0,858 0,838 0,825 0,981 | 0911
CNHN2.3 | Tbi thich tiép xtc vi nhitmg ngudi tir cac nén
vin hoé khac nhay 0,725 | 0,772 0,882 | 0,888 0,833 | 0,842 0,922 | 0,909
CNHN2.4 T6i thue sy quan tdm dén cac nudc khac 0,813 | 0,595 0,540 | 0,670 0,878 0,722 0,539
Pinh gi4 cao tinh da dang (})GCT})D)
CNHN2.5 Mua dugc san pham tir nhiéu qudc gia khac 0,659 0,694
nhau 13 ¢6 gi4 tri ddi véi t6i 0,488 | 0,578 0.662 10,772 0,622 0,490 0933 | 0,958
CNHN2.6 Su sin co cua cac san phém ngoai nhap tai thi
trudng Viét Nam tao ra sy da dang c6 gia tri 0,604 | 0435 0,661 0,562 0,602 0,542 0,675 0,686
CNHN2.7 Tbi thich dwgc moi mua nhiéu loai san phdm
nhép khiu tir cac quéc gia khac nhau 0,483 | 0,584 0.713 10,780 0,609 0,552
CNHN2.8 Chi mua cac san phim ndi 1am t6i nham chan
dén qua thoi gian 0,742 | 0,219 0.710 0,360
Tiéu dung vuet bién gigi (TDVBG)
CNHN2.9 T6i thich xem phim cuia cac quoc gia khac 0,758 0,765 | 0,432 0,505 0,910 | 0,899 0,755 0,798 | 0,794
CNHN2.10 | Téi thich nghe nhac cta cac nén vin hoa khac 0,670 | 0,609 0,906 | 0,640 0,872 0,828 0,883 | 0,868
CNHN2.11 T01, tthh, thir cdc mon an truyén thong tir cac 0.671 0,608 0.600 | 0,807 0.877 0.815 0862 | 0.880
nudc khac ? i i
CNHN2.12 | Tai thich thir nhitng thir khac nira dugc tiéu
thu & nhitng noi khac trén thé gidi 0,689 | 0,578 0,550 10,732 0,886 0,788 0835 | 0.847
Phuong sai trich ciia két qua EFA = 52,9 % Phuong sai trich ctia két qua EFA=71,3%
Do phu hop ciia mo hinh CFA: NC=3,13; Do phu hop ciia mo hinh CFA: NC=3,89;
TLI = 0,92; CFI=0,94; RMSEA=0,084 TLI = 0,94; CFI=0,96; RMSEA=0,088

FL: Factor loading; EFA =Exploratory Factor Analysis; CFA= Confirmatory Factor Analysis.

chap nhan mét thang do la khi ¢6 Cronbach’s o tir 0,6 tr6 1€n (Nunnally & Bernstein, 1994). Phuong phap
EFA-phai co tong phuong sai trich >= 50% (Gerbing & Anderson, 1988) va cac FL > 0,5 (Hair & cong su,
2010).

3.4.2. Kiém dinh thang do bang thii tuc phdn tich nhan té khang dinh CFA

Murc do phu hop cua mo hinh do luwong véi dit li¢u thi truong duoc danh gid qua céc chi ti€u sau: Chi
binh phuong chuan myc NC <=5 van chi ra mot d6 phi hop chip nhan dugc giita mé hinh 1y thuyét va dir
lidu (Bollen,1989); vé RMSEA, mic du cic nghién ciru trude day chi ra mot gia tri ngudng tir 0,05 dén 0,08
cho RMSEA, nhung cic nghién ctru gan day hon cho thay khé dwa ra 1i khuyén cho ngudng tuyét dbi ciia
RMSEA; va TLI >0,9 hay CFI>0,9 chi ra mé hinh do ludng c6 d6 phu hop tot (Hair & cong su, 2010).

Thang do duogc xem xét dat do tin cay khi AVE trén 0,5 va CR trén 0,6 (Bagozzi & Yi, 1988); dat gia tri
hoi tu khi FL > 0,5 va 1y tudng nhét 1a > 0,7 (Hair & cong su, 2010); dat gié trj phan biét néu gia thuyét H,
“hé sb tuong quan tong thé giita cac khai niém bang 17 bi bac bo hodc AVE cua thang do ctia mot khai niém
tiém 4n cao hon tat ca hé sd tuong quan binh phuong giita khai niém nay va cac khai niém khéc trong mo
hinh nghién ctru tiéu chuén (Fornell & Larcker, 1981).

Cubi cung, tac gia kiém dinh cac gia thuyét nguyén ctru bang thu tuc mé hinh cau tric tuyén tinh SEM.

4. Két qua nghién ctru va thio luin

4.1. Két qua nghién ciru lan thie nhat trén méu tai thanh phé Ho Chi Minh

4.1.1. Banh gia thang do khdi niém Chu nghia hudng ngoai nguoi tiéu dung

Két qua phan tich ba khia canh bac nhat cia m6 hinh do ludng khai niém chu nghla hudng ngoal ngum
tiéu dung bang Cronbach’s a cho thay phat biéu CNHN 2.8 thuéc DPGCTDD c6 hé s6 twrong quan bién tong
<0,3. Téc gia loai bién nay va dua 11 phat biéu con lai vao tha tuc EFA. Két qua EFA trich ra 03 nhan td véi
phuong sai trich 52,9%; cac bién c6 FL>0,5. Sb luong 03 nhan t6 rut ra la phu hop vé6i gia thuyét ban dau
vé 03 khia canh thang do (Bang 2). Tiép d6, 11 bién quan sat duoc dwa vao phan tich CFA.

Sau qua trinh phan tich SEM, bién CNHN2.9 ¢6 FL< 0,5 nén bi loai. Kiém dinh y nghia cta cac hé sé tai
nhan t6 két luan 10 bién quan sat con lai déu c6 ¥ nghia giai thich cho khai niém tiém an nod duoc thiét ké
do luong. S6 liéu thong ké (xem Bang 2) da thé hién su phu hop tdt gitta ma tran thyc té cua dit liéu va ma
tran ude lugng tir mé hinh. Ngoai ra, khong ton tai twong quan giita phan du cta cac muc héi trong mé hinh
do luong. Nhu vay, md hinh do luong ba khai niém bac nhit cia thang do chii nghia hudng ngoai ngudi
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Bang 3. S6 liéu AVE va CR ciia cac thang do khai niém trong cong trinh

Tai thanh phé H6 Chi Minh Tai Ha Noi
Khai niém CR AVE CR AVE
TTCMo 0,748 0,636 0,748 0,720
DGCTPD 0,746 0,507 0,661 0,694
TDVBG 0,748 0,532 0,793 0,727
DGHNg 0,757 0,647 0,753 0,639
TTHNoi 0,714 0,595 0,761 0,650

AVE: Average Variance Extracted; CR: Composite Reliability.
Nguén: tac gida tong hop tir so liéu phan mém cung cap.

tiéu ding da dat yéu cau vé tinh don huéng. Tat ca cac FL >0,5 nén mé hinh do luong ciing thoa mén gia tri
hoi tu. Cac gia tri AVE > 0,5 va CR > 0,6 (xem Bang 3) nén mo6 hinh do luong ba khai niém dat d¢ tin cay.

Tai Bang 4, tit ca cac gia tri p-value = 0 nén c6 thé bac bo cac gia thuyét H, h¢ s6 twong quan tong thé
gitra cac cdp khai niém = 1. Ngoai ra, gia tri AVE cua cac khai ni¢m déu cao hon tat ca hé so twong quan
binh phuong gitra khai niém d6 véi cac khai niém khac trong mé hinh (Bang 5), nén moé hinh do luong ba
khai niém béc nhat cua thang do chii nghia huéng ngoai ngudi tiéu dung dat gia tri phan biét.

4.1.2. Danh gia thang do khai niém Panh gia hang ngoai va Tiéu thu hang ngi

Day la cac thang do don huéng. Két qua phan tich cho thay, muc hoi GTHN 9.40 bi loai ra khoi thang do
DGHNg sau phan tich CFA. S6 liéu danh gia d6 phu hop cia mé hinh do luong hai khai niém nay dat yéu
ciu (Bang 6) va khong ton tai twong quan giita phan du ctia cac muc hoi. Vi vdy, tac gia két luan mé hinh
do luong hai khai niém dat yéu cau vé tinh don huéng. Cac FL >0,5 nén mé hinh do ludng ciing thda man
gia tri hoi ty. Cac gia tri AVE trén 0,5 va CR trén 0,6 (Bang 3) nén thang do cac khai niém dat d¢ tin cdy. Vvé
tiéu chuan gia tri phan biét, tai Bang 4, gia tri p-value = 0 cho phép bac bo gia thuyét H, hé s6 twong quan
tong thé gitra hai khai niém DGHNg va TTHNo = 1. Ngoai ra, hai gia tri AVE cua hai khai niém DGHNg
va TTHNo (lan luot 14 0,647 va 0,595) déu cao hon hé sé twong quan binh phuong giita ching 1a 0,025

Biang 4. Kiém dinh sw phan biét ctia cac khai niém tiém 4n trong mé hinh do lwong

Cac cap khai niém Tai thanh phd Tai Ha N§i
Ho Chi Minh
T se p-value T se p-value

TDVBG | <-—> TTCMo 0,402 0,053 | 0,000 |0410 | 0,053 |0,000
TDVBG | <-—> DGCTPD | 0,560 0,048 | 0,000 |0,342 |0,054 |0,000
TTCMo | <-—> DGCTPD | 0,583 0,047 |0,000 0,639 |0,045 |0,000

DGHNg ‘<--> ‘ TTHNoi 0,157 |0,057 \0,000 \0,427 \0,053 \0,000

Nguén: tac gia tong hop tir s liéu phan mém cung cdp.

Bang 5. Tinh toan tiéu chuén Fornell — Larcker (1981)

Khsi Tai thanh phé Ho Chi Minh Tai Ha Noi

niém TTCMo | DPGCTPD | TDVBG | TTCMo | BPGCTPD | TDVBG
TTCMo 0,636 0,720

DGCTPD | 0,340 0,507 0,408 0,694

TDVBG 0,162 0,314 0,532 0,168 0,117 0,727

Nguon: tac gia tong hop tir s6 liéu phan mém cung cap.
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Bang 6. S6 liéu thong ké danh gia mé hinh do lwong khai ni¢m
danh gia hang ngoai va tiéu dung hang néi

Nghién ciru tai Tp HCM Nghién ciru tai Ha Noi
i ) Alpha Alpha Tuong | FL FL Alpha | Alpha Tuong | FL FL
Ma bién Noi dung cdu phat biéu lac L pi quan | cua cla lac Loai quan | cua cla
dau |2 |bién |EFA |CFA |dau |bién | bién |EFA | CFA
tong tong
Panh gia hang ngoai (PGHNg)

GTHN9.40 | Banh quy hop giay ngoai nhap dat tiéu chuan vé | o5 | o947 | 0578 | 0,607 0,840 | 0,841 | 0,517 |0,508
sinh an toan thuc pham cao

GTHN9.41 | Binh quy hop gidy ngoai nhp rit ding dong 0815 | 0,705 | 0,782 | 0,681 0791 | 0,69 |0702 | 0,673
tién dé mua

GTHNo.42 | Bénh quy hop gidy ngoai nhap c6 miu mé bao bi 0,841 | 0,606 | 0,642 |0,649 0811 | 0,630 | 0,666 |0,653
dep hon banh quy hop giay ndi

GTHN9.43 | Binh uy hop gidy ngoai nhdp thom ngon hon 0,808 [0,730 |0815 | 0,883 0,792 {0,697 | 0,844 | 0,863
banh quy hop glay ndi

GTHN944 | Bénh quy hop gidy ngoai nhp co chit luong cao 0,809 | 0,728 |0,825 | 0,841 0,798 | 0,676 |0,822 | 0,829
hon banh quy hdp giay ndi

Tiéu dung hang ndi (TDHNon)

HVM10.45 | Hduhétcic lan di mua binh quy hop gidy. 01c0 | 761 | 766 | 0,511 [0553 | 0525 |0853 |0.803 | 0517 | 0769 | 0,806
gfing mua banh noi
Khi nao c6 thé, t6i danh thoi gian doc ky thong

HVM10.46 | tin trén nhan bao bi banh quy hop glay de chu 0,765 0,512 | 0,564 | 0,525 0,821 0,699 | 0,744 | 0,749
ddng mua céc san phim banh quy hoép gidy noi
Tbi uu tién mua hang & cac dia diém ban 1&

HVM10.47 | thuong ban nhidu ching loai banh quy hop gidy 0,682 0,672 | 0,833 | 0,853 0,788 0,630 | 0,849 | 0,831
ndi
T6i wu tién mua hang ¢ cac dia diém ban 1¢

HVM10.48 thg(‘mg ban nhiéu thuong hi¢u banh quy hop 0,691 0,656 | 0,799 | 0,827 0,838 0,697 | 0,707 | 0,699
giay noi

Phuong sai trich ciia két qua EFA =52,56% | Phuong sai trich cta Két qua EFA = 55,873 %

Do phu hop cia mé hinh CFA: NC=2,14; | BJ phu hgp ciia m6 hinh CFA: NC=3,14; TLI
TLI = 0,965; CF1=0,976; RMSEA=0,062 =0,945; CFI=0,962; RMSEA=0,085

FL: Factor loading; EFA =Exploratory Factor Analysis; CFA= Confirmatory Factor Analysis

(=0,1572), nén c6 thé két luan thang do hai khai niém nay c6 su phan biét.

4.1.3. Kiém dinh cdc gia thuyét nghién ciru

Sau hai lan phan tich SEM, s6 liéu vé cac hé sé duong ciing nhu kiém dinh ¥ nghia h¢ s6 duong duoc trinh
bay nhu trong Bang 7. Két qua m6 hinh SEM dang tryc quan duoc thé hién trong Hinh 2.

Cac s6 liéu danh gia do phu hop mo hinh théa man cac ngudng to1 han chung to mo6 hinh SEM la phu
hop véi dit liéu thi truong, s6 liéu tir wéc luong SEM cho thdy cac duong dan ting VO’l cac gia thuyét H, va
H, c6 ¥ nghia thgng }<e nén cac gia :chuyet na}{ du(yc’ung ho. Nhu:pg gia thuyét H, Ve’m01 quan h¢ DGHNg
va TDHNoi bi d6i dau so véi du kién 1y thuyét tir dau am sang dau duong. Gia thuyet H, (duoc tach thanh
ba phén) thé hién mdi quan h¢ cua ba thanh phz‘?m khai niém bac nhét vai thanh ph?m bac hai ciia mo hinh do
luong chﬁ nghia hudng ngoai nguoi ti€u dung dugc ung hd hoan toan. Riéng gié thuyét H, bi bac bo, gi()ng
v&i mot s6 nghién ctru di trudc, ¢6 thé két luan CNHNg khong tac dong tryc tiép toi TDHN01 Thuc ra, moi
quan h¢ CNHNg va TDHNoi c6 ton tai nhu:ng khong xay ra truc t1ep ma la glan tiép thong quan vai tro trung
gian cua DGHNg, voi ca hai h¢ so dudng dan quan hé gian tiép déu mang dau duong. Toan bo két qua kiém
dinh c6 thé dién giai nhu sau: néu mot ngudi tiéu dung c6 cha nghia huéng ngoai manh, ho s& danh gia cao
hang ngoai, nhung dua trén so sanh tich cuc vdi nhom ngoai do, ho cang gia tang tiéu dung hang ndi.

Boi thiéu bang chimg thuc nghiém trudc day vé cach thire tic dong ciia chu nghia hudng ngoai ngudi

Bang 7. Két qua kiém dinh cac gia thuyét nghién ciru biang thii tuc SEM,
nghién ciru tai thanh pho Ho Chi Minh

Gia Puong din twong \ng Lan phin tich 1 Lan phan tich 2 Két luan
thuyét B p- value B p-value
H; | CNHN - | TTCMo 0,604 0,605 Khong bac bo
H; | CNHN - | BPGCTHD 0,993 0,000 0,991 0,000 Khoéng bac bo
H; | CNHN - | TDVBG 0,690 0,000 0,691 0,000 Khoéng bac bo
H, | CNHN - | PGHNg 0,303 0,000 0,303 0,000 Khéng bac bo
H; | BPGHNg | = | TDHNoi 0,162 0,026 0,155 0,023 Khong bac bo
Hs; | CNHN - | TDHNoi -0,020 0,785 Bac bd

Nguén: tac gia tong hop tir sé liéu phan mém cung cap.
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Hinh 2: Mé hinh SEM ciia nghién ctru tai thanh phé Ho Chi Minh, lan phan tich cudi cing

@ Chi-square=279.021: P-value= .000

;Chi-square/df = 2.146
:GFI= 911 ; TLI = .920; CFl = .932

o @ :RMSEA= .062; Df=130
67

86

CNHN2.1
CNHN2 .4

CNHN2.5 e % @ @ o

56
CNHN26 | ;@ 20 .

@
CNHN2.10 . @ - @ S5

it
81
CHUEE -~ — @ ofrnel1 ofAngkz cfrnekaciHngha

CNHN2.12

- - @)

EOOOOODOO®
CRURLNe

® © © @

tiéu dung dbi voi hanh vi mua trong nudc nén kho biét duoc liéu cac phat hién ndy c6 mang tinh riéng biét
d6i véi mau hién tai hay c6 thé ap dung rong rii hon khong nén tac gia quyét dinh tién hanh mot nghién ctru
tuong tu tai Ha N§i. Thao luan va hudng nghién cuu ké tiép s& duge dé xuét sau khi c6 két qua phan tich tur
nghién ctru 1an thir hai nay.

4.2. Két qua nghién civu lan thir hai trén mdu nguwoi tiéu ding tai Ha Ni

4.2.1. Banh gia thang do khdi niém chu nghia huong ngoai nguoi tiéu dung

Két qua phan tich ba khia canh bac nhat ciia mé hinh do luong khai niém chii nghia huéng ngoai nguoi
tiéu dung bang Cronbach’s a cho thdy phat biéu CNHN2.7 thuoc PGCTDD c6 Alpha loai bién kém nén tac
gid loai bé nd va dwa 11 phat biéu con lai vao thu tuc EFA. Két qua EFA tiép tuc loai bién CNHN2.8 va rat
ra dugc 03 nhan t6 v6i phuong sai trich 71,25% . Liic ndy tat ca cac FL>0,5 , s6 lugng nhan t6 rit ra di phu
hop véi gia thuyét ban dau vé 03 khia canh thang do (xem cac sb liéu nay tai Bang 2). Sau qué trinh EFA,
thang do chii nghia hudng ngoai ngudi tiéu dung con 10 bién quan sat dé tiép tuc phan tich CFA.

Sau phan tich, bién CNHN2.4 bj loai khoi m6 hinh do luong do FL< 0,5 nhung cac bién quan sat con lai
déu co ¥ nghia giai thich cho khéi niém tiém an. Cac s6 liéu (Bang 2) da thé hién sy phu hop tét giita ma
tran thue té cua dir liéu va ma tran u6e lugng tir mo hinh. Ngoai ra, khong ton tai twong quan giita phan du
ctia cac muyc hoi, nhu vay mé hinh do ludng ciia ba khai niém bac nhét ctia thang do chii nghia hudéng ngoai
nguoi tiéu dung da thda man tinh don hudéng. Cac FL >0,5 nén mo6 hinh do ludng cling dat gia tri hoi tu. Cac
gia tri AVE > 0,5 va CR > 0,6 (Bang 3) ciing thoa tiéu chudn do tin cdy cuia thang do.

Tai Bang 4 tat ca cac gia tri p-value = 0 cho phép bac bo gia thuyét H, hé sd twong quan téng thé giira
cac khai niém = 1. Ngoai ra, cac gia tri AVE cua cac khai ni¢ém bac nhat déu cao hon tat ca h¢ s6 tuong quan
binh phuong gitra khai ni¢m do vdi cac khai niém khac trong mé hinh nghién ctu (Bang 5), nén mé hinh
do ludng ba khai niém bac nhét ciia thang do chu nghia hudng ngoai ngudi tiéu ding dat gia tri phan biét.

4.2.2. Danh gia thang do danh gia hang ngogai va tiéu dung hang noi

Bang 8. Két qua kiém dinh cac gia thuyét nghién ctru bang thi tuc SEM,
nghién ciru tai Ha Noi

Gia Puong din twong g Lan phén tich 1 Lan phan tich 2 Két luan
thuyét B p- value B p-value
H; | CNHN - | TTCMo 0,731 0,000 | 0,740 0,000 Khong bac bo
H; | CNHN - | BGCTBD 0,884 0,000 | 0,874 0,000 Khoéng bac bo
H; | CNHN - | TDVBG 0,483 0,486 Khéng bac bo
H, | CNHN - | PGHNg 0,322 0,000 | 0,315 0,000 Khong bac bo
H; | PGHNg | & | TDHNoi 0,450 0,000 | 0,425 0,000 Khong bac bo
Hy | CNHN - | TDHNoi -0,070 0,330 Bac bd

Nguon: tac gia tong hop tir 6 liéu phdan mém cung cap.
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Hinh 3: M6 hinh SEM ciia nghién ciru tai Ha Ngi, 1an phan tich cui cung

Chi-square=327.966; P-value= .000
@ -Chi-square/df = 2.877
(GFI= 887 ; TLI= 913; CFl = 927
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Két qua thong ciing cho thay cin loai muc hoi GTHN9.40 khoi bo thang do PGHNg sau phén tich CFA.
S6 liéu danh gia ¢ phu hop cia mé hinh do ludng dat yéu cau (Bang 6) va khong cé tuong quan gitta phan
du ctia cac muc hoi nhu vady mo hinh do luong hai khai niém nay théa man tinh don hudng. Cac FL >0,5
nén md hinh do luong hai khai niém ciing théa man gia tri hoi tu. Cac gia tri AVE > 0,5 va CR > 0,6 (xem
Bang 3) nén thang do cac khai niém dat do tin cay. Vi bac bo gia thuyét H, “hé s6 twong quan tong thé giira
hai khai niém DPGHNg va TTHNoi = 1” (Bang 4), ngoai ra, hai gia tri AVE cua hai khai niém DPGHNg va
TTHNo (1an luot 13 0,639 va 0,650) déu cao hon hé sb twong quan binh phuong gitra hai khai niém 13 0,182
(=0,4272), nén thang do hai khai niém danh gia hang ngoai va tiéu dung hang ndi c6 su phan biét.
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4.2.3. Kiém dinh cdc gia thuyét nghién ciru

Sau hai 1an phén tich thu tuc SEM, s6 liéu vé cac hé sé duong ciing nhu kiém dinh y nghia hé s6 dudong
dugc trinh bay trong Bang 8.

Két qua mo hinh SEM dang truc quan dugc thé hién trong Hinh 2. Cac s6 liéu danh gia d6 phit hop mé
hinh théa man cac ngudng toi han chiing to6 mo hinh phu hop véi dir liéu thi truong, so liéu tuor uwdc lugng
SEM cho thay cac du:(‘fpg dan lﬁ:ng y('n cac gla} thuyet H , H, yé H, co y nghia thépg lfé nén céc gia thuyét nay
dugc ung ho, con H, bi bac bo, giong nhu két luan cua nghién ciru tai thanh pho H6 Chi Minh.

Két qua hai 14n 1am nghién ctru di khang dinh tinh don hudng, d6 tin cdy ciing nhu gia tri hoi tu va gi tri
phéan biét cua thang do chu nghia hudng ngoai nguoi tiéu dung. Ve cau truc ctia thang do, méc du cau tao hai
cap ba khia canh cua thang do dugc duy tri 6n dinh nhung c6 su khac biét trong ndi bo cua tirng khai niém
bac nhat so voi thang C-COSMO cua Riefler & cong su (2012). Cu thé, tai nghién ctru ¢ thanh pho HO Chi
Minh céc phat biéu cua khia canh Tu tuong coi mo dugc duy tri, Panh gia cao tinh da dang bi loai phat biéu
“Chi mua cac san pham ndi lam t6i nham chéan dan qua thoi gian” va Ti€u dung vugt bién gidi bi loai cau
“T6i thich xem phim cua cac quoc gia khac”. Con tai nghién ciru & Ha Noi, cac phat bicu cua khia canh Tiéu
dung vuot bién gioi dugc duy tri, Panh gia cao tinh da dang bi loai hai cau “Chi mua cac san pham noi lam
toi nham chan dan qua thoi gian” va “T6i thich duge moi mua nhi€u loai san pham nhép khau tir cac quoc
gia khac nhau”. Khia canh Tu tudng coi mo bi loai cau “T6i thuc su quan tam dén cac nudc khac”. Co thé
nodi, & mot mirc d6 nhat dinh, nghién ciru nay da gop phan tong quat hoa khai niém chil nghia hudng ngoai
nguoi tiéu dung va khang dinh tinh 6n dinh ctia m6 hinh do luong trén dit liéu tir nguoi ti€u dung Viét Nam.

Vé kiém dinh gia thuyét nghién ciru, két qua cta hai 1an nghién ctru ddng nhat nhu sau: thai do chu nghia
hudéng ngoai nguoi tiéu dung khong tac dong truc tiép dén su ti€u dung hang ndi ciia ho ma gian tiep qua
vai tro trung gian cua danh gia hang ngoai; va nguoc vdi gia dinh cua 1y thuyét, thuc t€ nghién ctru cho thay
néu sy danh gia hang ngoai ciia nguoi ti€u dung tang Ién thi sy ti€u dung hang ndi cua ho s€ dugc day manh.

5. Thao luin va goi y huwéng nghién ciru tiép theo
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Két qua hai 1an nghién ctru déu cung cép bang chimg thyc nghiém giita khai niém chii nghia huéng ngoai
clia nguoi tiéu ding va hanh vi tiéu thy hang ndi ctia ho khong c6 méi quan hé tryc tiép ma 1 quan hé gian
tiép théng qua trung gian 1a sy danh gia hang ngoai. Can nhic lai rang, tuy chii nghia huéng ngoai clia nguoi
tiéu dung la mot khai ni€ém wa thich nhém ngoai (Zeugner-Roth & cdng su, 2015) nhung nguoi tiéu dung co
chu nghia hudéng ngoai khong tho o voi cac quan hé dia phuong cua ho (Cannon & Yaprak, 2012) ma do ¢o
tu duy ctia ngudi cdi mo, ho tim kiém sy da dang va tan huong viée tidu thyu san phdm nudc ngoai (Hannerz,
1990; Levy & cong sy, 2007; Riefler & Diamantopoulos, 2009).

Cu thé hon, Zeugner-Roth & cong su, (2015) giai thich ring ngudi tiéu ding hudng ngoai san 1ong tiép
xtc voi cac qubc gia khac nhau va san pham ciia cac qudc gia nay. Nho vay, ho co kha nang ¢ nhiéu “thong
tin” hodc “tinh théng” hon nguoi tiéu dung khong c6 tinh hudng ngoai. Do do, rat co kha ning ton tai moi
lién hé tich cyc gitra khai niém chu nghia hudng ngoai va sy danh gia hang trong nude ctia nguoi ti€u dung
ma phan anh mot su xét doan “tinh théng” ctia ngudi tiéu ding hudng ngoai rang san pham trong nude thyuc
su 1a san pham t6t (Zeugner-Roth & cong su, 2015, 43). Klein & cong sur (1998) ndi rang xét doan thudc
tinh san pham thuong duoc gia dinh 1a anh huéng dén hanh vi mua hang. Nén khi ngudi tiéu dung danh gia
san pham trong nuéc 1a tot, ho s& ting mua hang noi.

Tir 46, tac gia c6 thé dién giai cac mdi quan hé thuan chiéu giita cac khai niém trong nghién ciru nay nhu
sau: nguoi tiéu dung co tinh than hudng ngoai gia ting danh gia tich cuc vé hang ngoai, va qué trinh nay
khién ho c6 nhiéu thong tin hon. Do ¢6 thong tin ddy du hon dé so sanh san phdm ndi v6i san phim ngoai
ho di dén két luan rang tiéu dung hang ndi trong diéu kién hién tai ciing 1a mét lya chon tt, két qua 1a ho
gia tang mua hang ndi.

Mit khac, cac nha nghién ctru van khuyén ring mot moi quan hé gia st 1a mang dau am theo 1y luan lai
chuyén huéng thanh dwong trong thuc té hodc nguoc lai, thi can ¢6 su diéu tra ki hon vé co ché bién trung
gian hodc diéu khién tiém an nao xay ra giita hai bién nhan-qua ciia mbi quan hé d6. Pay 1a goi ¥ cia cic
nghién ctru tiép theo vé chu dé nay. Tac gia d& xuét cac nha nghién ciru khac nén dua thém yéu té danh gia
hang ndi vao 1am bién trung gian hodc bién kiém soat giita hai khai niém danh gia hang ngoai va tiéu dung
hang noi dé tim ra cAu tra 101 toan dién hon.

6. Két luan

Viée tiép xtc voi cac san phim, phuong tién truyén thong dai chung, va mé hinh tiéu ding cua nudc
ngoai di anh hudng dén nhan thirc cia ngudi tidu ding vé vin hda nude ngoai, tao ra cam xuc va thai do
tich cuc ctia ho ddi voi vin hoa nude ngoai (Riefler & Diamantopoulos, 2009; Cleveland & cong su, 2011).
Trong bbi canh d6, sy quan tim dén mé hinh thyc nghiém do ludong chi nghia huéng ngoai ciia ngudi tiéu
dung ciing nhu khao sat méi quan hé gitra n6 v6i véi cac bién sé hanh vi ngudi tiéu dung hudng vé nén
kinh té trong nudc la rat thiét thuc v&i cac nha marketing tai Viét Nam vi sy khan hiém cua cac nghién clru
marketing thuc nghiém trong nudc vé chii dé nay. Du Zeugner-Roth & cong su (2015) n6i chi nghia hudng
ngoai nguoi tiu dung thue sy hira hen trong viée giai thich hanh vi tiéu dung ca trong va ngoai nudc thi cac
nghién ctru tim thdy anh huéng ciia chii nghia hudng ngoai ngudi tiéu ding 1én hanh vi mua trong nudc 1a
rat hiém.

Trong cong trinh nay tac gia da kiém chimg thuc nghiém 1a chu nghia hudéng ngoai ngudi tiéu dung Viét
Nam ¢6 tac dong dén su tiéu ding hang ndi ciia ho nhung tac dong d6 khong xay ra truc tiép ma qua anh
hudng trung gian cia bién sy danh gia hang ngoai ctia ngudi tiéu ding. Pay 1a mot phat hién méi la so voi
céc cong trinh trude va can nhiéu nghién ctru khéc tiép tuc kiém ching trudc khi trién khai cac goi ¥ chinh
sach. V& mat hoc thuat, cong trinh di b sung vao cac nghién ctru marketing qudc té hé thong thang do khai
niém chu nghia hudng ngoai ctia nguoi tidu dung trong tinh hudng thi truong Viét Nam. C6 thé néi két qua
clia cong trinh da gop co so hinh thanh hé thong thang do khai niém chu nghia hudng ngoai cia ngudi tiéu
dung thong nhat trong cic nghién ciru xuyén qudc gia.
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